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“Remember you are just an extra in everyone else's play
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efits coverage, rounds out the other side
of this professional team. Rick Berg,
FLMI, HIA, RHU and Senior Vice
President of UST adds, “USI is excited
to be able to offer our fellow Texans a
home run in healthcare. As we have
already learned from early adopting
banks, Advantage Healtch Plans helps
provide employees with great coverage
and banks with lower insurance
expenses

{Paid Endorsement)

ASSOCIATION NEWS contd

providers and large cartiers. “My
father started this business over 30 years
ago. | am privileged to be able to carry
on his unique understanding of the
community bank and bank employees.
I am honored to have the Advantage
Health Plans endorsed by IBAT and to
work with bankers and their employ-
ees in lexas”

USI Southwest of Houston, IBAT’s
endorsed provider for P&C and Ben-

all about

rewarding
relationships
at SHAZAM.

Rewarding for you.

Yow'll pay less, thanks to the reduced

pricing from SHAZAM that’s already
saving millions for our customers,

That’s just one example of the kind of

rewarding relationship you’ll experience

with SHAZAM. We’re a single source provider

for ATM processing, national debit products,

merchant processing, and much more We’re big

enough to meet afl your needs, yet small enough to

listen and respond

Rewarding for your customers.

SHAZAM works relentlessly to provide the products,
B services, and security your customers can count on.
Network uptime of 99 99% and more than 3,000
surcharge-free ATMs translate into the reliability and
availability youwr customers deserve. Our extensive
fraud risk management program will allow your
customers to use their debit card with confidence
We're there when and where your customers need us

Discover the difference that a rewat_'dmg refationship with
SHAZAM can make for you — and your customers. Call us
today at (800) 537-5427 or go online at www.shazam.net.

A Striking Difference
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SWBC CELEBRATES
30 YEARS

Southwest Business Corpotation
{SWRBC) has been celebrating its 30
year anniversary Gary Dudley and
Charlie Amato started the business in
1976 by providing insurance and finan-
cial services to lending institutions.
Today, SWBC is a diversified financial
services company providing a wide
range of insurance, mortgage, and
investment services to financial insti-
tutions, businesses, and families. With
13 divisions and 24 regional offices, the
company employs over 700 people
nationwide

SWBC also is proud to anmounce the
opening of its new, state-of-the-art con-
tact center The contact center features
380 individual work stations, 38 pri-
vate offices and conference rooms, a
lecture hall with advanced audio-visual
technology, three training rooms with
Smart Board technology, a distribution/
mail center with scanning stations and
a receiving dock, and many more
advanced features

SWBC decided to invest in the new
contact center to accommodate the
company’s incredible growth and to
ensure continual advancements in
technology and customer service. With
the new contact center, SWBC’s
Chairman, Charlie Amato, and Presi-
dent, Gary Dudley, believe that they
will be able to serve their bank custom-
ers in a more efficient and cost effec-
tive manner. The new contact center
will enable the company to upgiade
their telecommunications and evolve
into a multi-media contact center

*

FWI LAUNCHES
NEW BRAND

Financial Women International, the
longest-standing association devoted to
the advancement of women in the
financial services industry, is celebrat-
ing its 86 anniversary with a new
brand.

The brand campaign, launched in
cooperation with a marketing and mem-
bership campaign, features the unveiling
of anew logo, website, mission staternent,
and marketing collateral to showcase
FWT’s heritage and progression.




FW1 was founded as the National
Association of Bank Women In the
late 1980s, the association changed its
name to FWI FWI’s new brand
embraces the association’s legacy in the
banking industry and introduces the
tagline: Leaders in Banking, celebrat-
ing the fact that 68% of their member-
ship is comprised of women in banking.

FW1 will now stand alone as the only
international association devoted to
women in the financial services indus-
try with a special emphasis on bank-
ing In the coming months FWI will
engage in a national marketing and
membership campaign, concentrating
on promoting FW1 and increasing its
visibility throughout the industry, and
focusing on the addition of more mem-
ber benefits, improved communication,
and strategies for growth. Specific to
the campaign is the association’s goal
of recruiting and retaining younger

members.
*

WELCOME NEW ASSOCIATE
& AFFILIATE MEMBERS

Agility Recovery Solutions

John R. McNabb, Area Director

7621 Little Avenue

Charlotte, NC 28226

www agilityrecovery com
Product/Service—Agility Recovery So-
lutions, a former division of GE, has
17 years of disaster recovery and busi-
ness continuity experience. Agility
provides turn-key, packaged recovery
solutions to businesses across North
America and Canada. Agility hasa 100
percent success rate, including nearly
40 recoveries in the wake of the 2005
hurricane season.

Hal D. Gilchrist
National Director, TPR
Enterprises, Inc./Financial
Marketing Services
5118 Bougainvillea Drive
Harlingen, TX 78552

MSI Marketing Solutions, Inc.
Bill Armistead, Executive Vice
President
MSI Marketing Solutions, Inc
500 Corporate Pkwy., Ste. 150
Birmingham, AL 35242

Polaris Benefits, L.L.C.
Mary Michalsky, Vice President
4606 FM 1960 West, Suite 40
Houston, TX 77069

www polarisbenefitshou com

Product/Service—Polaris Benefits
delivers strategic solutions in benefit
programs (medical, dental, life, long
and short term disability, vision, and
voluntary products) for small to mid-
sized companies. We perform all the
funcrions of an insurance broker but
overlay a higher level of service and
expertise.

Red Wing Software, Inc.

Stephanie Elsen, Marketing

491 Hwy 19

Red Wing, MN 55066

www redwingsoftware com
ProductfService—Red Wing Software
has been serving the banking industry
since 1979  The company’s
CenteiPoint Payroll Software is ideal

. for banks who want to take control of

their payroll in-house CenterPoint
Payroll Software’s wide 1ange of setup
options and ease of use make it an
excellent choice for banks.

Sutherland Asbill & Brennan LLP
Don Wood, 909 Fannin Stzeet,
Suite 220
Houston, TX 77010
wiww. sablaw com

Product{Service— The tirm.represents

Texas community banks i corporate,

regulatory, capital raising, and compli-

ance matters for an aggregate of over
ninety years

Systemware, Inc.
Todd Hunter, Director, Business
Development
15601 Dallas Parkway, Suite 1000
Addison, TX 75001

Wy systetnware .com

Product/Service—For more than 25
years, Systemware has established itself
as a leading softwaie company commit-
ted to delivering the most advanced
enterprise content management prod-
ucts on the market Systemwate is able
to effectively and efficiently capture,
index, store, and manage billions of
documents generated by some of the
largest financial organizations

AMERICAN NATIONAL
INSURANCE COMPANY

Texas banks rely on credit life services
from one of Texas’ largest and most
subgtantial insuranee companies —
and the Credit Insurance Division
responds with skilled service teams
throughout the Lone Star state.
Apledge of sexvice and stability, and
the strength to back it up.

TEL (800) 899-6502
FAX (281) 535-7440

S,

AMERICAN
NATIONAL
AMERICAN NATIONAL INSURANCE COMPANY
Credit Insurance Division P.0. Box 9007
League Gity, TX 77574

Dial Dunkin & Associates
2302 S. 77 Sunshine Strip
P.0. Box 2186

i Harlingen, TX 77580
e (800) 234-6401
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